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https://youtu.be/m7atGkba-Z8

Target Communication B2C

Customer profiling to understand each target audience pressure points, creative need and media touch-points

Retention (52%) + Conquest (48%) Conquest (100%)

B2C
DC 74% ™
SC 54%
AQUISITION: TRADITIONAL: DUAL USE CONQUEST:
BOLD, DOPE DADS OKES & BLOKES ‘DADPRENEURS’
. glack. maFﬂfF?v T;B\I;ids = Skewed White, married, kids = Skewed Black, married, kids
- LiEE = Currently driving a DC PU - i
AUDIENCE ly driving Small business needs a PU
Common thread: male, family focussed
PRESSURE POINTS = Everyday luxury = Analytical _
= Brands with disceming features » Brands with a good record * Practical
= Versatility and value for money
CREATIVE NEED = Dial up sophisticated ‘Redefined’ features = Focus on "Rugged’ features -
= Reinforce capability = Highlight work and play features
= TV, OOH, Experiential Activities, Radio, = TV, OOH, Experiential Activities, Radio L L i
B - - , ) : ) = TV, OOH, Experiential Activities, Radio,
MEDIA TOUCHPOINTS Digital, News, Print, Cinema Digital, News, Print, Cinema Digital, Newf?’rinl, Cinema
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