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Demographic:

- Male/Female

« Age (30+ years old)

*  Married with kids

- Employed/self-employed with an income of R30k+
* Middle class

Car Usage
« Daily commute to work and dropping kids off at school on the way
- Family adventure during weekends and public/school holidays

Functional needs

* Reliable performance and interior roominess
+ Comfort and high ground clearance

* Functional technological features

Goals
» Climbing the corporate ladder while striking a fair balance between work and personal life
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M&S Price positioning, Grade mix proposal —

= BLC =VA 100 (TPVA 96) vs. new Ranger 2.0l (tactical competitor). As consequence, positioning vs. Hilux is VA 113
= Total weighted DC VA vs. Hilux moves from 100 = 109. (Hilux MC launch at high price +7% vs. Ranger plus further 2% increase in Jan.21 vs. Ranger keeping price flat. Anticipate 3% Ranger increase Apr.21)
= Fast start at launch for hero model vs Ranger Wildtrak for the 1%t 6 months 2WD VA 105 (TPVA 100) with gradual repositioning following opportunity for increase

hi5% i % {iifi& %
EET D E®RT D EU Y

DC 2WD

800 000 p—— X i
Contract (MSRP VA 100 vs. BMC MPR Proposal (MSRP VA 100 vs. Ranger)
Hilux)
750 000
= 2.0 Wildtrak AT [19%)
2.8 legend AT ™\ 723900 3 3 Wildirak AT (o
.2 Wildtrak 6
700000 LE ~OpeAT (15% 70100 YT f 6 ‘;‘;‘gggg’f’*' N eoiee
LE+Opt (15%)g@p09* 000 "'““/‘ - waﬁ‘-‘
578 00OLEAT (145%) o NS e
ey o (o) SRl erar o
650 000 552 000 2.8 Raider AT vass [\ “onea / 654 900
BLC 644500 -
V e
4z 098 Avase y N 32XUT(1%)
: £
600 000 VASS 25DLEAT (31%)
Mix FY19 42% 591500 Gl
TPVAIG/96
Mbe Y19 58% \‘“‘&’ BLC \\\ o
550 000 VA7 e
SELOMOR) T (i @% ZdRailopAT ’ iﬁ?&? vase
p E ) +ODLAT (5%
a1%e00 szs(wo A 2.4Raider 531600 5D SE Plus AT (11%)
500 000 l IR 4 -
' SE{19%) 2458 - | s&sz T XUAT (21%)
488000 486400 4 ! 900
Viv4 708 2, sosmsm
2.7 Petrol s /105 vuwuoo,'mo gt
450 000 s TPVA36/96
T LU
400 000 )
2.2 Base (6%)
350 000 398700
300 000
H60A Contract Hilux MC H60A Proposal Ford Ranger
Vol 4913 (life ave) Vol 8 657 (FY19) Vol 5177 (life ave) Vol 11046 (FY19)
» . Due to Hilux MC line-up change, tot.
22 (Contract vol & position @ today’s price) FY19 vol split equally between EIS NISSAN
MOTOR CORPORATION
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2.35VAT (43%)

649400
2.3 LEAT(16%)
636 200
2.35V(5%)
630100

2.3 SEAT(12%)

555 80D
2.3 SE (2%)
527300
Price : Jan.20
Currency : ZAR
Volume : FY19
HB0A Model LCANT.
D23 CBU
Vol 822 (FY19)
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7-SPEED AUTOMATIC
6-SPEED MANUAL

DRIVEN: Nissan Navara 2.5D 140kW auto
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Situation
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What to
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Digital
Blogs Web\ Social Apps -
Influencers i - Review &
banner Media sohncIJIpr)]se Digital Blogs  rating
Web Review & coupon

Website

articles rating Social

Awareness Awareness

: Ask Media
of hair of the Resseafch Advocate
problems products
Friends &
Outdoor o
Selfie  Salon adveytising | Shelf at After Families
TV radio Friends & the store services

) ) oy |
Daily PR/ magazine Families Purchase !
Hairstyling sage

Real world
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Target Communication B2C

Customer profiling to understand each target audience pressure points, creative need and media touch-points

0 0 0
Retention (52%) + Conquest (48% Conquest (100%
B2C
DC 74%
SC 54%
AQUISITION: TRADITIONAL: DUAL USE CONQUEST:
BOLD, DOPE DADS OKES & BLOKES ‘DADPRENEURS'
= gle_!ck. mel::rﬂlegv vrsﬂ& bids = Skewed White, married, kids = Skewed Black, married, kids
= Lnvesa = Currently driving a DC PU - i
AUDIENCE tly driving Small business needs a PU
Common thread: male, family focussed
PRESSURE POINTS = Everyday luxury = Analytical -
= Brands with disceming feat = ith a good = Practical
== il b LR [eton = Versatility and value for money
CREATIVE NEED = Dial up sophisticated ‘Redefined’ features » Focus on “Rugged’ features o
= Reinforce capability = Highlight work and play features
= TV, OOH, Experiential Activities, Radio, = TV, OOH, Experiential Activities, Radio - = .
2 ey 0 ) icnual ) ) = TV, OOH, Experiential Activities, Radio,
MEDIA TOUCHPOINTS Digital, News, Print, Cinema Digital, News, Print, Cinema Digital, News, Print, Ginema
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